A Publication oi the Kern PC Users Group

The June Presentation will be by Carey Holzman. He is
both a radio show personality and an author. His web
site is www.careyholzman.com.

As usual the meeting will be held at 7pm on June 10
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Prez Says:

Hey Everyone - We had some really great presenta-
tions at the May meeting. Those of you who didn't
come really missed it. We had Light Wave with Ra-
diant Frames out of Los Angeles, Intel's Centrino by
Steve Garcia and 1and1l.com Web Host and On-line
Website Creator Software by Sam Thompson.

This month we are having Carey Holzman who will
be speaking on his recent book of Healthy PC. He
will be coming from Arizona to speak to us, so eve-
ryone come check him out for an interesting meeting
June 10th. See you there.

Rhonda [:-)
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User Group Friends,

We are pleased to announce our new
web store for user group members and
their family and friends. You can find
the store at usergroupstore.com. You
will see many exciting products of-
fered to you at great user group prices.
Be sure to add this location to your list
of favorite web sites and check back
often to see what new items are avail-
able.

We plan to make this store a learning
experience for you. Along with the
store items, you will find educational
materials, technical articles, and user
group evaluations of the various prod-
ucts. So, spend a while browsing the
shelves and learning about the tech-
nology behind these exciting products.

To help introduce this user group
store, we are offering some great bun-
dle prices on many of our most popu-
lar products. We also expect our popu-
lar PowerQuest products to go up in
price as we negotiate a new contract
with Symantec. So, check out the
great prices now and get your order in
quickly to take advantage of these
grand opening specials.

The user group store is divided into

six different departments with many
exciting products in each. When you
decide on which items to purchase,
click on one of the "Buy Now" buttons
to be taken to our secure web order
form. Complete the order form includ-
ing the special order code of
UGUGS04. We will receive your or-
der shortly after you submit it. We
normally ship all products by the fol-
lowing morning. So, place your order
today and you should have your prod-
ucts in just a few days.

If you have any suggestions that
would make this user group store bet-
ter for you, please contact me at
gene@ugr.com. We want to make this
user group store a real benefit to you.

Gene Barlow

User Group Relations

PO Box 275

Orem, UT 84059-0275
801-796-7370
gene@ugr.com
WWW.Usergroupstore.com

| don’t ordinarily put in an ad like
this, however Gene has been an
old friend of the club and has given
us many useful presentations ed.
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Getting to Know Google
by Billy Mabray, Oklahoma City PC
Users Group

These days, whether you consciously
choose it or not, your Web search en-
gine is probably Google (http://
www.google.com). That’s because
most search sites, whether they admit
it or not, are powered by Google. And,
why not? Google rose to the top of the
search engines because its formula
provided more relevant search results
than any other. Also, its deceptively
simple page makes it fast and easy to
use.

| say deceptively simple because, un-
derneath that friendly, colorful logo is
a powerful search system that can ac-
cept queries as complex as you want
to make them. Many people don’t re-
alize that if they do not find what they
want on the first try, there are tech-
niques they can use to improve their
results. There are also ways to search
Google that are more appropriate for
certain specialty queries. And, Google
is hiding a few extras that take it be-
yond a search engine into an amazing
reference tool.

Let’s start with an example. We’re

cooking dinner tonight, and we need a
recipe for spaghetti sauce that does
not use sugar. We might go to Google
and type in this:

no sugar spaghetti sauce recipe

Google tells us we have about 56,000
results to wade through. A daunting
task, considering the first page doesn’t
seem to contain anything relevant.
The first thing we will try is grouping
our search terms into phrases, using
double-quotes. This tells Google that
certain words should be searched for
together. So, we try this:

“no sugar” “spaghetti sauce” recipe

That certainly narrowed things down,
didn’t it? This is a good technique to
use when your search contains a lot of
common words that could appear to-
gether in different contexts than what
you are looking for. Unfortunately in
this case, our first page of results is
still not as relevant as we would like.
The next thing we will try is searching
for pages that do not contain a certain
term:

-sugar “spaghetti sauce” recipe

This tells Google that we want pages
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that are about “spaghetti sauce” rec-
ipe, but specifically do not contain the
term sugar. That seems to have done
it—our first page of results is chock
full of spaghetti sauce recipes that
don’t use sugar. “Subtracting” a term
can also be useful when what you are
searching for has multiple meanings.
For example, if you are researching
the “Holy Grail,” you might want to
add

“-Python” to your search to eliminate
all the references to the movie Monty
Python and the Holy Grail.

Now, maybe spaghetti sauce is too
specific—we might want to also con-
sider marinara sauce. In that case, we
use Google’s or syntax:

-sugar “(spaghetti | marinara) sauce”
recipe

When there are multiple words that
will satisfy our search, we can group
them with parentheses and separate
them with the “pipe” character—a
vertical line that is most likely on the
right-hand side of your keyboard.
Google will then search for references
to “spaghetti sauce” or “marinara
sauce.”

At this point, we’ve become so in-
trigued by what we can find with
Google, we’ve completely forgotten
about dinner. Now we are interested
in just how many different chicken
casserole recipes we can find. Here’s
one way:

“chicken * casserole” recipe

Notice the asterisk. This is called a
wildcard. It tells Google that we don’t
care what word comes between
chicken and casserole, but there
should be something there. This can
be particularly useful when you know
most of a title of something, but are
unsure of all the words. This particu-
lar search brings back all kinds of
chicken casserole recipes. Something
tells me we better just eat out tonight.

Besides its standard Web search,
Google has many specialty searches
that are triggered either by a keyword
or simply by what you are searching
for. For example:

site:microsoft.com “Internet Explorer”
patches

This searches for references to
“Internet Explorer” patches on micro-
soft.com only. If your favorite Web
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site does not offer a search function,
this is a pretty good substitute.

Maybe we want to know which sites
on the Web link to the OKC PC
User’s Group Web site:

link:okcpcug.org

We can also tell Google that what we
are looking for is in an Adobe Acrobat
PDF file:

filetype:pdf refrigerator manual

Google pays attention to what you are
searching for, and offers helpful ser-
vices based on what it thinks you
want. For example, have you ever no-
ticed Google shows your search words
in the blue bar above your results?
The search terms that are underlined
link to a definition of that word at dic-
tionary.com. If you spell a word
wrong, Google will prompt you with
the correct spelling and ask if you
would like to search for that instead.

Google has many tricks like this up its
sleeves. Search for a phone number,
and Google will do a reverse lookup
on the number. Search for a name
with a city and state and/or zip code,
and Google will look up their phone

number. Search for an address and
you will get links to maps of that loca-
tion. Include a zip code with your
search terms, and Google will offer
you local results—Web sites for loca-
tions near the zip code, ordered by
distance. You can even type in a ship-
ment tracking number, and Google
will figure out who the shipping com-
pany is and give you a link to the
tracking information.

Google offers some services that have
nothing to do with searching. Try this:

68.12 + (68.12 * .2)

The Google calculator will return the
result of this computation. Fun, al-
though, admittedly, not particularly
useful. The Google calculator can be
useful though, for things like conver-
sions:

68mm = ? inches

You can do all kinds of conversions
using Google—a handy tool whenever
you get around to making that spa-
ghetti sauce.

Google is much more useful than most
people realize—we’ve only scratched
the surface of what Google can do. If
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you are interested in more, check out
Hacking Google by Tara Calishain
and Rael Dornfest. It includes many
more search tips, and information for
programmers who want to include
Google search results in their applica-
tions. As you explore what Google
can do, you will probably discover
that Google feels like more than just a
Web site.

In fact, Google is your friend.

Billy Mabray and his wife, Angela,
own Smart Goat, a local software de-
velopment and web design business.
They are members of the OKCPCUG.
Comments or questions on the article
are welcome and can be addressed to:
billy@smartgoat.com.

There is no restriction against any
non-profit group using this article as
long as it is kept in context with
proper credit given the author. The
Editorial Committee of the Associa-
tion of Personal Computer User
Groups (APCUG), an international
organization of which this group is a
member, brings this article to you.

THE INTEL PC USER GROUP WEBSITE
http://www.intel.com/go/pcug/
“A portal to a wealth of information”

By Steve Peyrot peyrots@bellsouth.net
APCUG Treasurer

APCUG Board of Advisors — Region 13
Vendor Relations Director — East Tennessee
Computer Society

We members of user group communities
throughout North America have a tremendous
resource within a few simple keystrokes as we
surf the internet. This resource is the web site
developed by Intel® for the purpose of edu-
cating and facilitating the transfer of highly
desired information into the hands of PC User
Group members.

Let’s face it, every one of us wake each day
with more and newer technologies being de-
veloped and introduced so rapidly that it’s
quite a challenge to keep up. As user group
members we are continually challenged not
only with knowing about new technologies
for our own use but also because many folks
within our circle of acquaintances, colleagues
at work, neighbors, and other members of the
community rely on our expertise and knowl-
edge to assist them with numerous hardware
and software issues.

The web site that | will be discussing with
you has been developed by our partners at
Intel to assist us in tackling our everyday
challenges through a vast portal of informa-
tion and knowledge. They have always real-
ized the importance of user groups and are
providing us this repository of information
and support. Follow me over the next few
minutes as we tour The Intel PC User Group
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landing page.
The Home Area

When a user logs in to the Intel PC User
Group page for the first time, it does not look
like there is much there, being so unobtrusive
and uncluttered. However, once the user be-
gins his journey through the few pull-down
menu tabs that are easily accessible at the top
of the screen, it becomes clear just how much
information is available on this web site.

From the home area, a number of pull-down
menus and some single items are available to
the user. The first thing I would recommend
to every user is that they look on the left side
of the page and click on the area that allows
the user to sign up for the Intel® Tech Wire,
an email formatted newsletter delivered free
on a regular basis with a wide variety of the
latest personal computing information. The
information delivered includes product infor-
mation, articles and information on customiz-
ing your PC and maximizing your PC experi-
ence, application software, recent news, tools
and resources, technology trends, human in-
terest stories, and much more.

Just above the area for signing up for Tech
Wire is PC User Group Tools. This is an area
that expands out and is where a user group
officer can order and schedule one of Intel's
"Seminars-in-a-Backpack," or anyone can
download some of the best Intel seminar ma-
terials available to user groups. Complete
PDF presentations and associated materials
are available to download free of charge. |
would recommend that users check this area
out at least once a quarter for the newest sub-
jects and tools available.

Finally on the main home page of The Intel
PC User Group Web Site are the centralized
main menu pull down tabs conveniently lo-
cated along the top center of the page. These
menu tabs contain tremendous amount of in-
formation, neatly compiled and sorted into
five simple categories. Let us briefly go
through each of these pull-down tabs in se-
quential order:

Resource Centers

The Resource Centers link sends the user to
an area where they can easily access usable
information on Personal Computing, Business
and Enterprise, Hardware Design, Software
Development and the Intel Reseller Center.
For example, under the Personal Computing
Center, there are tools to help you find the
right notebook or the right desktop system for
you, learn how to build your own PC from
Intel-validated, quality components, and com-
pare performance of various processors. And
that's just one of the Resource Centers!

Products and Services

The menu tab for Product and Services leads
the user to an area that lists just about every
Intel product there is. Here one will find in-
formation about motherboards, processors,
memory, flash cards, adapters, chipsets, con-
trollers, servers, software, mobile, media cen-
ters, and so much more. This area also pro-
vides links to highly requested information
such as The Intel Processor Roadmap; a vi-
sion into the future of processing technolo-
gies. When visiting Products and Services, |
can highly recommend exploring the Intel
SOFTWARE COLLEGE accessible through
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the “Software” tab. Some of the best training
resources available worldwide are found by
following this link!

Solutions

The Solutions web page is a very informative
area specializing in hardware, software, ser-
vices, and tools. This area provides informa-
tion and answers for a variety of solutions for
business needs and technical challenges. Here
one can find answers and solutions from not
only Intel but from other third party provid-
ers. Listed also in this area are announce-
ments of seminars and developer conferences
or forums. This is the optimal resource to
locate solutions and answers.

Technologies and Trends

This web site area is certainly one of my fa-
vorites; | could stay logged on here for a long
time! Here, you can dive into the Intel Tech-
nology Journal, read the Technology @ Intel
Magazine, find out about the latest research
and development news, catch up on the latest
developments involving wireless technolo-
gies, the digital home, digital media adaptors,
Intel processors with Hyper-Threading™
technology, and much more. In a nutshell, if
someone wants to know the latest information
regarding any of the newest technologies, this
web page is the place to come first.

Support and Downloads

Last but certainly not least is the Support and
Downloads page. If you have a product with
the name Intel on it, chances are that you will
find complete information, product support,
and a host of software drivers and patches.

This web page also provides product informa-
tion and technical research support regarding
a wide array of Intel products.

This web site provides complete support for
motherboards, notebook products, processors,
network cards, communication products,
graphic cards, chipsets, controllers, flash
memory, pc cameras, and many other pc ac-
cessories. This area of the web site is of sig-
nificant value to all us owners of Intel prod-
ucts. The high level of support available on
this web site clearly exemplifies the commit-
ment by Intel Corporation to its users.

As we close, | want to invite you to log on to
www.intel.com/go/pcug and explore the areas
I have mentioned plus the dozens more | have
not had the space to discuss in this article.
Our main philosophy as user group members
is for users to help other users, so we are very
fortunate to have a company such as Intel
support our User Groups the way they do and
provide us with so many resources and so
much information. At Intel's user group sup-
port site, Intel stands ready to help us in this
quest of educating our communities and fur-
thering our knowledge into the future.

Article Copyright © 2004 ETCS.

Permission for reprint granted to other APCUG member
User Groups worldwide provided a PDF copy (or a link
to an online version) of the respective publication is
provided by email to: vendor@etcs.org .

There is no restriction against any non-profit group using
this article as long as it is kept in context with proper
credit given the author. The Editorial Committee of the
Association of Personal Computer User Groups
(APCUG), an international organization of which this
group is a member, brings this article to you.
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5 * 2 Annual Dues $30.00 Mail to:
ElrdlizI™=] Membership Application PO Box 2780

Bakersfield, CA 93303

Please Print Clearly — This applicationis [ JNew [ ] Renewal [ ] Address Change

I'ma: I'm Willing to:
Name [ ] Beginner [ ] Serve ona committee
[ 1 Intermediate [ ] Assist the Editor
Address
[ 1 Advanced [ ] Help at Meetings
City [ ] Hobbyist [ ] Joina SIE
[ 1 Professional [ ] Do Whatever..
State, Zip + 4
( ) The Software I use is
Home Phone [ 1 WINSS [ ] WIN 2000 ME
- ( ) [ 1 WIN98 [ 1 WINNT
Business Phone
@ [ ] WIN9B SE [ ] Other
E-mail
The Kern Independent PC Users Group — KIPUG is a nonprofit organization of puter users — ices, experts, profi I
and hobbyists, KIPUG wel all new bers interested in computers. A General Meeting is held on the second Thursday of the
month at the Kern County Superi dent of Schools Building, City Center, at 17th and L streets in Bakersfield. Meetings run from
7:00 PM until 9:00 PM and include a busi ing along with product demonstrations, door prizes and a drawing.

Membership Information and Benefits:

General Meetings are open to the public, free of charge. The public and guests are welcome but certain
benefits apply to members only.

To become a member, complete the form above and mail your check to KIPUG.
Member Benefits Include:

e A monthly newsletter — Bits & Bytes — a place to publish your articles!

* Free ads to buy or sell computer items.

* One free month's business card ad for corporate members.

e Web Site with free Listserv and access to the newsletter on-line.

e User group product discounts and special of fers.

* Networking with computer enthusiasts who share common interests.

Special Interest Groups (SI6s) to help you solve problems.

All general memberships are family memberships, bring the family.

Eligibility for door prizes and vendor giveaways.

Product evaluation/review program — write an evaluation — keep the product.

Visit KIPUG's Web Site: http://www . kipug.org/
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P.O. Box 2780

First Class
Stamp Here

Bakersfield, CA
Your Address Here

We are on the web at
WWW.KIPUG.ORG

Sarah Perelli-Minetti Webmaster

Meetings are held on the second Thursday of the month
at the Kern Superintendent of Schools Building.

17th and L streets Downtown

Meeting Time is 7 pm
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